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This packet is a supplement to regular class attendance and is not designed to replace regular class attendance and
participation. This packet is not required material for any class or by any staff or faculty member. This packet
does not warrant any type of refund or return policy of any kind. The information presented in this packet is an
interpretation of a lecture class and is not a direct copy of any professor’s material. The layout and design of this

packet is © 2009 Kentucky Class Notes LLC. Any reproduction of this packet is forbidden under federal copyright
law.



Kﬂlllllﬂl(v class “[“es MKT 300 Dahistrom

S aer s e, Fall 2009

ér‘a;p -/ /Ky ClassNotes.com
S estl

9/01/09

What is Marketing?

e Marketing is the activity, set of institutions, and processes for creating, commu
exchanging offerings that have value for customers, clients, partners, and society a
e Marketing stresses consumer satisfaction.
e Marketing’s philosophy contains:
0 Attitude
0 Perspective
o0 Management orientation
e Marketing also contains the following activitig
o Products
o0 Place (Distribution)
o Promotion
o Pricing
e Real life examples:
o Seeking a $200 fi

= Jeans dem i i ces. Gap is a 40 year old clothing brand,

dlled the 4 B

pent 18 months, according to Pat Robinson

bmen do, therefore they desire something for fitting for their bodies. Various

pes for women: Curvy, narrow, low rise, boot cut.

n are interested in the feeling of their jeans, especially in front of the thighs.

They even lunge around in them while trying them on in order to ensure they fit
comfortably in even the oddest of positions.

Gap really stresses customer satisfactions.
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